
UNDERPINNED BY STRONG COMMITMENTS

	 Meet our current and future performance-related needs (quality, costs, delivery). 

	 Offer customers innovative solutions that allow them to create value. 

	 Ensure that Safran’s CSR commitments are reflected and fulfilled throughout our 
supply chain, along with efforts to reduce our sector’s carbon footprint. 

	 Involve suppliers in the development of our products by allowing them to put 
forward their innovative solutions and expertise. 

	 Promote shared supplier management and rating methods and standards at all 
Safran companies to strengthen supplier performance management, while ensuring 
good-quality supplier relations. 

	 Support our main suppliers so that they can strengthen their industrial 
organization and their ability to integrate the wide variety of technologies needed 
for developing their products, while also expanding their use of digital technology 
– from the design stage through to deployment. 

POLICY APPLICATION

In full compliance with the principles of the Group’s ethical guidelines and best 
practices identified in the Safran Responsible purchasing guidelines. 

In compliance with Safran’s commitments to the authorities, trade associations and 
other partners. 

Based on constant and close collaboration with and among all Safran companies 
and on implementation of One Safran best purchasing practices by all purchasing 
staff.

Safran’s responsible 
purchasing policy helps 
ensure that the Group meets 
its operational excellence and 
competitiveness objectives 
in line with its industrial 
policy and in accordance 
with its corporate social 
responsibility (CSR) and 
environmental commitments. 
This policy aims to guide 
our activity to suppliers 
that meet our requirements, 
especially with regard to 
safety, competitiveness 
and aerospace and defense 
market regulations, and that 
are willing to commit to 
Safran as part of a long-term, 
mutually beneficial and fair 
relationship.
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